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About Tenity

We are global innovation ecosystem and early-stage investor powering the future of finance
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Tenity history

With our recent funding round and MBO we are set to become the innovation leader in the financial industry
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Tenity services for corporates

We support our partners in every aspect of their innovation efforts

Gather insights about Leverage external : .
) . g : Get financial exposure
Obiective industry trends innovation potential, i1 disruptive and new
J relevant to you and explore wider search STUp .
. : : business opportunities
shape your innovation fields and growth
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Why
innovate?
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New technologies

are inferior in the beginning.

However, ...

with exponential growth
they
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Innovator's dilemma
Clayton Christensen
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Case In point:
“Exponential”
Is difficult.




How far do you get with 30 NORMAL steps? 2 Tenity

Starting point in the middle of Paradeplatz. Walking towards the lake.

y Lindenhof Zirich

1/ Across the trams-track

2/ To Sprungli

Alter
Botanischer
Garten

3/ To Tiffany




How far do you get with 30 NORMAL steps? 2 Tenity

Starting point in the middle of Paradeplatz. Walking towards the lake.

y Lindenhof Zirich

1/ Across the trams-track

2/ To Springli

Alter
Botanischer
Garten

3/ To Tiffany




How far do you get with 30 steps? 2 Tenity

More importantly, how comfortable are you with the estimation?

y Lindenhof Zirich

1/ Into middle of Zurich Lake

& &)

ravass@ PR 2/ To the South pole

Alter
Botanischer
Garten

3/ To the moon







£ Tenity

Bonus question:
Where do we end-up with

? The 31st?
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Yes. where we started from.

Casino Ziirich
Lindenhof Zirich

Museum Ha
Konstruk

Ziirich S

Ratha

Alter
Botanischer
Garten

Bauschanzli

albricke

Qu

Tonhalle-Orchester Zirich
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We never had to understand exponent
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Generative Al




Generative AI — On an exponential move




Time to Reach 100M Users

Months to get to 100 million global Monthly Active Users
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Google Translate Uber Telegram Spotify Pinterest Instagram TikTok ChatGPT

Source: UBS / Yahoo Finance Y @EconomyApp & APP ECONOMY INSIGHTS



“I think we might reach
90% of online content
generated by Al by 2025.
So, this technology is
exponential”

Nina Schick
Gen Al expert and author of the book
“Deep Fakes”
























This will affect not just text or images...

3 D models

Data analysis

P Tenity
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The Generative Al iz
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89%+ of GenAl companies have been founded since Google’s landmark

transformation model paper was released in 2017

POWER (MODEL’S PARAMETERS), and Cumulative number
A ©of Gen Al FinTechs by business function and founded

BOSTON
CONSULTING
GROUP

167

year, 2016-2022 Landmark
transformation
model paper was Large pre-
released in 2017 trained
(foundation)
— models
83 93 Language,
Deep learning image, code,
Machine learning . multi-modal
—  pepafl
3 9 12 — TIME
1970 2000 2010 2016 2021 2022 2023
What made 0 1 Breakthroughs in algorithm 0 2 Availability of large 0 3 Significant increase in
: development: transformer volumes of various types available computational
LLMs POSSIbIE? architecture, self- of data, including text and power and reduced cost
Large pre-trained models is a new supervised and transfer images for model training
paradigm for building Al systems learning
Legend: Foundational Al - Fine-tuned Al - Customer Sup. Marketing & Sales - Product Dev. - Sup. Functions
o p Platform solutions Business solutions

# 1) Transformer is a deep learning model. Transformers were introduced in 2017 by a team at Google Brain, transformers allow training on larger datasets which led to the development of

pretrained systems like original GPT [generative pre-trained transformer)



£ Tenity

Selected use cases for the Financial Services industry

5 September

2023 9



May 2023- Rapidly evolving space- we expect more GenAl FinTechs
to emerge that address use cases along specific Fl verticals

BOSTON
CONSULTING
GROUP

BCG

Deep Dive | GenAl Business Solutions currently target mainly four areas across the

banking value chain

Risk & Compliance

| Time to Impact

_ . Use cases currently targeted by GenAl startups

Onboarding

Identifying and acquiring new
customers

ontent and
lopment,

collateral d
sonalization

including pers

Customer segmentation
and sentiment analysis

p landing page
ation (content,

visual assets)

lient acquisiti
thots fi

Customer document and
information validation

Intelligent document

Document synthesis for
financial product appro

Sug

ggost tailored product
offerings based on

uploaded data

Initial fact find for a new

Chatbot

clionts

istance during

Sodrce: BCG analysis and BCG Fintech Control Tower
" . 8 - ‘

Creation of a unigue financial
services product

Supportive
rogramming, developing,
and documentation

model training

Helping usors disc
financial products ta
to their noods

Pricing and foo
optimization

Identification of
omerging product trends
to support product teams

foaturos

Generating recommendations
with research and analysis

Financial Advice

Relationship management and
customer service

Support in the drafting of

Investment reports and
tics, otc.

research synthesis

momos, analy
Customer service support

Support RMs / FAs
interface and chatbot

client intera
memaos, analyti
performance monitoring

Synthesized, tailor
reports for cus
distribution based on

individual interests

Performance Monitoring & T )

. email monitoring to

zation acros 5T

ith Automated S
tifications

varsations

Identification and management

Additional supporting
corporate functions (e.g.,
Human Resources)

of potential risks
ledge Databaso for _ A ac
Logal Toams Code roview & auditing

5 Synthetic data generation
creation & use for test cas

AML monitoring &
document creation

Compliance moni

and documentation
croation

Data privacy & transaction
monitoring



“There are going to be two
kinds of companies at the
end of this decade:
Companies that are fully
utilizing AI and companies
that are out of business. And
it’s going to be that black or
white.”

Peter Diamandis

Cofounder and executive chairman of
Singularity University



» It's mo’e impo‘tant than ever to
% be prepared. As individual and

as a compalki

P ]

I _y

#lifelonglearning "



Happy to connect

Marc Hauser
Head Europe & Managing Partner

marc.hauser@tenity.com
linkedin.com/in/marcoliverhauser
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