I ﬂq
T

Are the investment community
engaging with your online conten
or just downloading documents? |
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2024 Is your IR website a transactional portal or a relation building platform?

* - To show why and how you can optimize your online
m y m I ss I o n communications to drive belief in your investment
story. A presentation based on data and observed

investor behaviors. It's not rocket science.
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Want to hear
a good story?

of your
Investors do.

A study by the National Investor Relations Institute found that 85% of investors are more likely to
invest in a company that has a clear narrative that articulates investment proposition (SIX, 2019).
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Is your
belief story

easy to

follow? *

Reporting
progress.

Strategic

Sustainable
value
creation.

Wglgligle
formulae.




Is your
belief story

easy to i

follow?

Reporting
progress.

Strategic
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; Sustainable ! el
3 value \
‘; creation.
_________ —/ Competitive

strengths
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Growth
opportunities




SIX

Are you taking
advantage of your
positionin the
Investor information
ecosystem?

Market data
platforms

Industry
experts

Central
bank

Communications

Is your IR website a transac

Results

IRor
Corpgra
website

Capital
market

tional portal or a relation building platform?

Press
releases

Meetings
&calls

Annua]
reporting

Social
media
channels

Financial &
industry
news

Institutional
research
reports
Trading
platforms
Email
newsletters
Industry
conferences
& events

IDX™



SIX

Are you making

the most of

+ Uncover
investment idea

-» Past financials
-» Consensus estimates

-> Trading information

EL AR

Is your IR website a transactional portal or a relation building platform?

+ Initial analyst

review
- Company website
-> Press releases

- Sell side & industry reports

+ Deep-dive

due diligence

-> Management future strategy
& forecasts

-> Industry outlook

-» Management team
background

onboarding new Q'D |
long-term |

investors, at the
start of their

journey?

Copyright © 2024 IDX™Ltd. Al rights reserved.
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+ Postinvestment
monitoring

-> Quarterly performance
updates

-» Qutlook shifts

IDX™



SIX

Are you making
the most of

EL AR

+ Uncover
investment idea

-» Past financials
-» Consensus estimates

-> Trading information

Is your IR website a transactional portal or a relation building platform?

+ Initial analyst
review

-> Company website
-> Press releases

-> Sell side & industry reports

» Deep-dive
due diligence

-> Management future strategy
& forecasts

-> |Industry outlook

-» Management team
background

+ Postinvestment
monitoring

-> Quarterly performance
updates

-» Qutlook shifts

onboarding new Q'D |
long-term |

investors, at the
start of their

journey?

Copyright © 2024 IDX™Ltd. Al rights reserved.
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*

Limited if any interaction,
probably through investor
conferences

D [
b
bl

Limited, call with investor
relations team

IS —

2o

Multiple in-depth exec &
IRO meetings

-
ik

Ad-hoc meetings
Annual management meetings

4
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SIX

Are you making
the most of

onboarding new Q'D |
long-term |

investors, at the
start of their

journey?

Copyright © 2024 IDX™Ltd. Al rights reserved.
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EL AR

NOILOVH3LNI

+ Uncover
investment idea

-» Past financials
-» Consensus estimates

-> Trading information

Is your IR website a transactional portal or a relation building platform?

+ Initial analyst
revie

» S

ell side & industry reports

+ Deep-dive

due diligence

& forecasts
-> Industry outlook

-» Management team
background

-> Management future strategy

+ Postinvestment
monitoring

-> Quarterly performance
updates

-» Qutlook shifts

*

Limited if any interaction,
probably through investor
conferences

a
N

*

C Limited, call wit vestor

)
e

/

A

|

Multiple in-depth exec &
IRO meetings

-
ik

Ad-hoc meetings
Annual management meetings

4
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SIX

audiences’
expectations
joined up digital
experience

Copyright © 2024 IDX™ Ltd. All rights reserved. idx.inc

Is your IR website a transactional portal or a relation building platform?
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Is your IR website a transactional portal or a relation building platform?

The archetypal corporate website

About us Our businesses
- At-a-glance [brands]
— Our purpose [portfolio]
- Our strategy & business
model
- What we do

- Our markets
- How we innovate
- Where we operate

- Leadership

Copyright © 2024 IDX™ Ltd. All rights reserved. idx.inc

Sustainability

— Our approach
- Material issues
- People

- Planet

- Product

- Supply chain

- Reporting

News
- News
- Insights

- Speeches

Investors
- Our investment case

- Investor events &
presentations

- Stock & dividend
- Financials

- SEC filings

- FAQs

- Analyst coverage &
consensus

- Contacts

IDX™



SIX

The siloed investment case

About us Our businesses
- At-a-glance [brands]
— Our purpose [portfolio]
- Our strategy & business
model
- What we do

- Our markets
- How we innovate
- Where we operate

- Leadership

Copyright © 2024 IDX™ Ltd. All rights reserved. idx.inc

Is your IR website a transactional portal or a relation building platform?

Sustainability

- Our approach
- Material issues
- People

- Planet

- Product

- Supply chain

- Reporting

News
- News
- Insights

- Speeches

Investors

A OUr Investment case

- Investor events &
presentations

- Stock & dividend
- Financials

- SEC filings

- FAQs

- Analyst coverage &
Consensus

- Contacts

IDX™



SIX Is your IR website a transactional portal or a relation building platform?

The holistic narrative

About us Our b S| Sustainability News Investors
> [branas] > - INENE >
> > > >
> - |RESRE >
B S10CK & dividend
>
- WAEETEIE >
- [RESSNES
~ SNENELEE i
i
- ~ FAQs
i
- -
Ed c20ersnip

- Contacts
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| or a relation building platform?

Isyour IR web“'e a trangctional portal
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We actively track
the needs and
wants of the buy-
side, sell-side

and those they
listen to.




We're looking to
assess expectations.

IR and Corporate Communications
websites analyzed annually.

Criteria from narrative
quality to search visibility



SIX Is your IR website a transactional portal or a relation building platform?

Corporate website benchmarking for your clients
(eZTiiEe A [0]is a robust, long-standing, unbiased and thorough

%)(1)®

Audience perspective. 350+ criteria. Company score.

IDX™



SIX Is your IR website a transactional portal or a relation building platform?

IDX CONNECT.IQ RANKING REPORT / Q4 2024

s://globalabb/grou

score Date: 15 October 2024 http

OVERALL SCORE

Peer Average RANKING BREAKDOWN

64%
E
NARRATIVE ENGAGEMENT EXPERIENCE PRESENC

ABB Ltd 67%

Nestle

74% D
Zurich Insurance

— :
The IQ report card Roche 56% NN 65% D
Givaudan S ~ - o7 6 72 [
Measuring performance versus our B
oy

proprietary best-practice checklist, of

649
over 350 criteria. Sustainability ) 71% -
62% -
77%

2 R —— 68% For Talent
Nestle o Ay o 6 o

Zurich Insurgn, a
Roche

—
64% 53% -
GIVQUdOn 67
P . )
I S—
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SIX

Connect.IQ best online communicators in SMI Expanded

[le4en0

100%

50%

0%

Copyright © 2024 IDX™Ltd. Al rights reserved.
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Is your IR website a transactional portal or a relation building platform?
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uonesiwndo
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yoeay

Company

ABB

Givaudan

Zurich Insurance
Roche

Nestle

Overall

67%

67%

66%

62%

62%

Investors

68%

64%

61%

60%

60%

IDX™



SIX

Overall score

1 ABB

2 Givaudan

3 Zurich Insurance
4 Roche

5 Nestle

6 Swiss Re

7 Sika

8 UBS

9 Swisscom

10 SGS

Copyright © 2024 IDX™Ltd. Al rights reserved.

67

67

66

62

62

62

59

58

58

58

Narrative

1 ABB

2 Givaudan

3 Zurich Insurance
4 Sika

5 Nestle

6 Roche

7 Swisscom

8 Swiss Re

9 Novartis

10 UBS

idx.inc

69

67

66

63

62

60

58

56

56

55

Company (About Us)

8

9

Is your IR website a transactional portal or a relation building platform?

The best online communicators across the SMI expanded

ABB
Givaudan

Sika

Zurich Insurance

Clariant
Nestle
Adecco Group
Swiss Re

SGS

10 Georg Fischer

76

73

64

61

55

54

54

53

50

49

Investors

1 ABB

2 Givaudan

3 Sika

4 Zurich Insurance
5 Nestle

6 Roche

7 Swisscom

8 Holcim Group

9 Barry Callebaut AG

10 Novartis

68

64

63

61

60

60

59

57

53

52

Sustainability

1 Givaudan

2 Zurich Insurance
3 Nestle

4 ABB

5 Swiss Re

6 Sika

7 Clariant

8 Roche

9 UBS

10 Holcim Group

67

66

64

61

58

56

53

51

51

50

IDX™



SIX

Connect.IQ best online communicators in SMI, WK and Europe

YY)

100%

50%

0%
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Is your IR website a transactional portal or a relation building platform?
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Company

ABB

Givaudan

Zurich Insurance
Roche

Nestle

FTSE 100
Company

BP

BAE Systems
Royal Dutch Shell
Vodafone

Unilever

Company

BASF

Iberdrola

Nokia

Deutsche Telekom

Siemens

Overall

67%

67%

66%

62%

62%

Overall

69%

68%

68%

67%

65%

Overall

74%

70%

69%

68%

66%

Investors

68%

64%

61%

60%

60%

Investors

70%

67%

68%

70%

58%

Investors

68%

68%

56%

65%

56%

IDX™
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We're
to identify

capital market organizations - buyside, sell side & financial media

20 I

capital market organization web visits analyzed
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SIX 2024

Investment
community
take a broad
view.

Investors typically spend as long viewing content
outside of the IR section as inside it.

Copyright © 2024 IDX™ Ltd. All rights reserved. idx.inc

Is your IR website a transactional portal or a relation building platform?

25
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SIX

CAPITAL MARKET AUDIENCES

Investor section
content top 10.

Copyright © 2024 IDX™Ltd. Al rights reserved.
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Is your IR website a transactional portal or a relation building platform?

Results announcements
Financial reports

Investor events

Investment case
Annual reports

Shareholder info

Financial calendar
Dividends

Analysts

Investor contacts

IDX™



SIX Is your IR website a transactional portal or a relation building platform?

About the company
Sustainability

CAPITAL MARKET AUDIENCES Company news

Big picture
content top 10.

Brands and business units

Business strategy

Innovation & technology

Products & services

Governance
Stories

Leadership

Copyright © 2024 IDX™ Ltd. All rights reserved. idx.inc [[-) &



Investing in content
pays dividends.

Rich content is an attention multiplier, with richer content typically viewed up to
5x longer than simpler content.




SIX

If better content
creates better
engagement,
where should
you focus?

Copyright © 2024 IDX™ Ltd. All rights reserved. idx.inc

Is your IR website a transactional portal or a relation building platform?

Energy
transition -
Impact and
opportunity

Sustainability -
strategy, risks,
opportunities &
outlook

Ability to benefit
from cyclic &
economic trends

Quality, mix and
resilience of
portfolio

Clarity of strategy
and business model

Driving investor
sentiment.

Effectiveness of
capital allocation

Strategic delivery
[ transformation

Quality of
leadership

Sustained financial
performance

Growth of
shareholder returns

IDX™



SIX

Are you
providing the
content driving
intent online?

Copyright © 2024 IDX™Ltd. Al rights reserved.

idx.inc
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Scenario modelling
Net zero roadmap

Outcome stories

Is your IR website a transactional portal or a relation building platform?

Energy
Major initiative reporting transition -

Impact and
Customer outcomes opportunity

- Strategy with materiality

assessment

- Material issue deep dives

- Major risks and risk
mitigation
- Major opportunities

- Framework based
reporting

Economic & sector

trends Ability to benefit

Trend forecasts

Trend insights and
outcome stories

Outline of core business
activities with contribution
breakdown

Core activity deep-dives
covering strategy, market
position, competitive
strengths, customer offer
and performance.

from cyclic &
economic trends

Clarity of strategy
and business model

Sustainability -
strategy, risks,
opportunities &
outlook

Driving investor
sentiment.

Quality, mix and
resilience of
portfolio

Effectiveness of
capital allocation

ROCE KPI visibility
Major project listings &
progress

Innovation outcome
stories

Strategy with targets &
progress

Business model with
value drivers &
competitive strengths

Strategy explainers & - Non-financial KPI s targets,
progress & commentary

leadership video

- Strategic initiative reporting

- Outcome stories

CMD video summaries,
presentation archives &

transcripts

Strategic delivery
[ transformation

Quality of
leadership

Sustained financial
performance

Growth of - Dividend history data
- Buy-back scheme updates
- Analyst estimates

shareholder returns

N 2N

Leadership bios
Video interviews
Authored articles & speeches

Committee memberships
& board skills

Result archive with summaries

Financial KP!I visibility
& commentary

Quarterly and annual KPI
history

Financial results webcasts,
summary video and
presentation transcripts

Data downloads

IDX™



SIX

Are youin the
we do, or we
dont camp?

IDX data covering SMI Expanded

describe their equity story.

Copyright © 2024 IDX™Ltd. Al rights reserved.

explain their business

Is your IR website a transactional portal or a relation building platform?

56%0

discuss climate change but
only 833% have a net zero
roadmap

59%6

ft:\?\g:,ion - describe their strategy,
Impact and but 80% detail their

opportunity history
Clarity of strategy
and business model

630/0 Sustainability -
strategy, 'ri.sks, Strategic delivery
explain their ESG gszgrot; nities & / transformation
strategy, with 48% Quality of
leadership

materiality analysis

Driving investor
sentiment.

Sustained financial

performance

82%0

89%0

provide leadership
biographies and 830%
management thinking

75%0

publish key financial with
40% providing Excel
downloads

X Quality, mix and o
explain what they do, resilience of Growth of o

but only 49% detail portfolio shareholder returns
corporate structure

Effectiveness of
capital allocation

61°%6

detail capital structure
& debt

list analysts but only 41%
consensus information

IDX™



Isyour IR websit‘transactional portal or a relation building platform?
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SIX 2024 Is your IR website a transactional portal or a relation building platform?

From key moments
to global imperatives

N =
ﬁ/\ﬁ/ /\ /\
'/
Z
@ \ \/ ﬁ “

Firstimpressions Defining moments Reputational foundations Sustainability

- IR home & investor section - Financial results -» Strategy & business model -> ESG for investors
-> Investment case - Capital Market Days and - Innovation

Investor Events

Copyright © 2024 IDX™ Ltd. Allright:

idx.inc

33
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SIX Is your IR website a transactional portal or a relation building platform?

First
impressions

-> IR home & investor section landing pages

- |Investment case

Copyright © 2024 IDX™ Ltd. All rights reserved. idx.inc .
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SIX

IRLANDING PAGE

IR home page
smooth

landing

Copyright © 2024 IDX™ Ltd. All rights reserved. idx.inc

Is your IR website a transactional portal or a relation building platform?
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Aboutus

“Atkin

best-in-class telco in Europe and Afric
urope’s leading platform for business.

Investors

‘Welcome to Symrise Investor Relations.
! Here you will find all our financial
i : blications and information about our g
\Fjg 32?{5 rggfor S ot ket v - Gz Register to the 2024
1 i ‘ B Investor Day webcast

growth

53.56 CAD oz

7 ‘ " PN . 024
4 | Interim Results
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townthe market
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focused o alue
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gements Dscussion
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Nhancial Highlights - First Quarter Results

4264 46

Netincome. A
X mo aty o AtkinsRéalis,

[— " ‘ .
Initial strategic progress ang - j ‘
improved revenue trends 1 ) 26
. 15,594
fted EPS ($) ,
Backiog (s)
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7,113m

( 85,817 4.141/].

How the market views ys
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Vestor's briefcase
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4reasons to Invest in Vodafone
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SIX Is your IR website a transactional portal or a relation building platform?

Investors o

Pfizer Inc. is a research-based, global biopharmacedt
company. We apply science and our global resource
bring therapies to people that extend and significani
improve their lives through the discovery, developm
and manufacture of medicines and vaccines.

Advancing Our Strategy

$4.1bn

$26.3bn

Anticipate paying

_618mm Patients treated

Copyright © 2024 IDX™Ltd. Al rights reserved.

Sika Strategy 2028 - Beyond the Expe

Sika's Strategy 2028
A seneTRATION
.

peoeus & coruRe

Strong innovative foundation and future-focuset

Megatrends shaping our world

Our growth
ambition

=

¥ =
=Jh
F

yrities Profital

ble growth to continue under 2028 strategy
Our long-term prio!

Transforming innovation an‘ fective sustainability
nsforming innovation and effecti sustainal
T

idx.inc

OUR MISSION 3

¥ BEST INTHE WoR

AT CONNECTING CUSTOMERSTO THEIRW:

NETWORK LEADERSHIP

ooKin  opensiNaL  umlaur M

MAINTAINING OUR MID-BAND
SPECTRUM LEADERSHIP

Current Mid-band S5 (Covered POPS)

i

12024

EXPANDING TO MORE
PEOPLE IN MORE PLACES

VALUE
\WITH OUR WINNING COMBINATION OF NETWORKAND!

addressable Market Rtiock

Eapectt
share o
Sl Markets SRS ATESS 5 solds
Expect 9
hare 0
-Mobile or Business Corpogate Liable Lines
exgect
s
et  industry Revenves. by 22
High Speednter Anoual

Deapering eationships 10 T ARPA

i accretive data devices £0910%
56 Category Expansion e

ABB purpose

ABB well positioned in a changing world

Our equity story

INVESTMENT CASE

your
story?

of SMI companies have
dedicated equity story
pages

©/06

of FTSE 100 detail their
equity story

Wiz, 2
Z

Typical time
spent on page

i\

\\\\\\

N

IDX™



SIX

compelling story.

Copyright © 2024 IDX™Ltd. Al rights reserved.

PHILIPS
—_—

‘Addressable market, EUR bilion

Why invest in Philips?

Philips is committed to driving progressive valy
organic growth, icinnovation,
ustainable im|

We operate in gt
market segment
attractive margir
foundation for

sustainable valul

The addressable market s expect
the 20 riod, with midt
The health technology marketis
el

umer demand

p

">

Philips has signifcant strengths to build on. We have leading inna
hardware, software and services supporting care in the hospital :
home. With more than 300 long-term partnerships, we are the §
strategic and innovation partner for many customers. And ~40¢

e curting.

Focused organic growt

We will leverage attractive leadership positions to drive growth,
Enterprise Informatics business to unlock insights, and drive opt
excellence and services in Diagnostic Imaging.

Leveraging attractive leadership positions
to drive growth

idx.inc

|

We will leverage attractive leadership po:

Enterprise Informatics business to unlock insi

Is your IR website a transactional portal or a relation buil

We will leverage attractive leadership posi
Enterprise Informatics business to unlock insights, and drive operational
excellence and services in

nostic Imaging.

Leveraging attractive leadership posi

to drive growth

e will concentrate resources i

oring, Utrasound, and

lerate growth and expand margi

ights, and

excellence and services in Diagnostic Imaging.

Leveraging attractive leadership positions

#1insytoms and devices

[y ——

Scaling Enterprise Informatics to unlock

insight

> 15,000
1CU beds
population health
management

>3,000

Philips Radiology
PACS

Impactful, sustainable innovation
+
Supply chain improvement
+
Service pull through
+

n of strong order book

ligher margins

leinnovation

rovement
irough

g order book

> 20 million
Patients with
device to EMR
connectivity
peryear

Driving operational
excellence and services
in Diagnostic Imaging

esin areas - Image Guide
nal Health - where we 1

s more quickly. In 202

Philips Radiology
PACS

Drivit

excell
in Die
\ Diagna

marginsth

ntia

ing platform?

ions to drive growth, scale our

Delivering focused, scalable innovation

Progressive value creation

y balanced capital allc

Comparable

rm 2025 2025+

Deliver on full
otential of o
segments

Adj. €BITA

it High-single-digit

Low-teens. Mid-to-high teens

el <UR0.7-09 billion

EUR 1.4- 1.6 billion >EUR 2billion

Margin increase from productivity, pricing
& supply chain improvements —
cumulative drivers 2023-2025

1, be driven by productiv
2025 period. Approxir

m operating model simplifcation. Pr

Adj.E8TAm:

Ad E8TA

ing of other product
-450 millor

Low-teens

whacturing  Infation
treduction
4

& su;)ply chain imprm}ements -
cumulative drivers 2023-2025

Improvement in proft trajectory will, tc
nitiatives delivering EUR 2
billion savings will come

S&RC rightsizing, w

ing of other producti

0-450 millic

the productiv

Resourcing
to scale high-
impact innovations

of
invested in
industry-I

fewer, better,
bigger’

ship innovations across our portfolio will
rowth

2 with decisive action as key value driver

Itis our purpose to improve people’s health and well-being through meaningful innovation.
As a purpose-driven company, we are conscious of our responsibility towards society and of

the need to continue to embed sustainability ever deeperin

the way we do business. We are

partnering with stakeholders to drive environmental, social and governance priorities and

make a global impact

Making the world healthier
and more sustainable

ESG rankings and recognition

S&P Global «
Ratings

LIMATE WATER

Carbon leadership

We take a fully integrated ESG approach to
doing business responsibly and sustainably

A

high positionin  Campaign for refurbished products
LexisNexis sustainable innovation  highlights Philps’ increasing focus
ranking on circular solution:

Securing a Greener Gri
HEINEKEN, Nobian and Signify.
power European operations wi
clean electricity thanks to new
wind energy initiative

IDX™



Defining
moments

-5  Financial results

=  Annual reporting

->  Capital M%et Days and Investor Events
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or our Annual Re

results

erforming ?
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Quarterly results

Highiights

—
270 an
250

260

7%

e oo e
— 5

+ our corporate eporting ishive f

01 February 2023

2022 Full year and fourth quarter

Downloads

02Novermber 2022
2022 Third quarter

Downloads

27 July 2022
2022 Secong qQuarter
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31 0ctober 2024, 07:15

swisscom presents a healthy result

and confirms outlook

. Revenestable, EBITDA and netincome lght)y down on

previous year
+ Residentialcustomers:best service according to connect
« Business customers: growth in T services

with FITH and 85% with 5G+

s, revenue and EBITDA

« Network coverage: 50%
« Fastweb achieves growth in customer

« Acquisiton of Vodafone taia on track

Key figures

Net revenue EBITDA
G milon i illon

8,173

-0.4%yearon year

(o [

Free Cash Flow

Capital expenditure
n G miton

Hmilon

1,731

62% year on year

CEO Christoph Aeschlimann

Swissom emains on )
e Al 00k for the
ervice, We have ighest levelwith our net
senvice n shops, on test winner or fixed net
gh the app. v
over 509

k, produc

ast
ne and thro ks and th

3,438

1.1% year on year

tsan
e be

Financia

FasResuls

Magherta Della Vol

CUSTOMERS : SIMPLICITY : GROWTH

Fr24 Nanagement ntevew

Transformation gaining momentum

A €

Customers Simplicity

smpleandpresieable Secome a sinple and faste business.

progan

Europe &Africa service revenue growth (%)

<D
H1FY24
<D

Q1FY24

242003

FY23

My 162025

D en

L fesults and presentations

See financalCalendar

Ad EBITOA

Wl

Growth
« Rghsiang the portol
+ Sonifcntopportuityto growin
« Nica
wone nvesiments

Shell CFO Sinead Gorman on Q12022 results | Investor Relations

o CED

42K views 10 months 390

Sinead Gorman, Chie Finacial ffcr of Shell e commets o hefrst auar

Subscrbe toourchamet @/ @shell Showmore

284

= ©Voulube

Shells first quarter 2022 results presentation | Investor Relations

o .. CED

Sinead Gorman (GFO, hell ), rssents the st quar

©  Modia 084 sesson

©  Anaystasa session 3
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Is your IR website a transactional portal or a relation building platform?
DIAGEO

NEWSAMEDA  vestors  caperns

Results

5 TABLE VIEW
B TABLE VIEW

Here you can find our racent and archived resuis.

30 JAN 2024 o * 2] B
30 JAN 2024

. e
3 - o * = = : 2024 Interim Results ol s ot ot ioa
2024 Interim Results § ’ - R e Torscp 9

HolfYear  HalfYear ~ Webcast  Results Resuls Trage Pack

Bt B December
Presematon  Transcript  Recording VIEW 2024 INTERIM RESULTS v 203
December  December with Script
VIEW 2024 INTERIM RESULTS 2023 2023
View o s view

“Diageo delivers strong cash generation and is well
zakzzl}n,erim Results ‘e . japncia’ver' . positioned for future growth, despite a challenging
o e 3 e first half environment.” i} N

Trading Update Todog

Update

! Debra Crew 01 AUG 2022
“Diageo delivers strong cash generation and is well 4 CEO 2023 Preliminary Results Vs ey e Wbt Pt e o e
positioned for future growth, despite a challenging wi

ke Tt Recording
2023
first half environment” D

i
2024 Interim Results ) -

2023 Interim Results d r Vebeou Pincion Preanioion 08 moge ock
2024 Interim Results s crp

2.5% '$1.5bn 2.5% $1.5bn 5% =

Excluding LAC, organic net sales grew 2.5%, Generated strong free cash flow of $1.5 billion, Increased dividend by 5%, maintaining our
driven by good growth in Europe, Asia Pacific up $0.5 billion track record of increases since Diogeo's
and Africa

El

formation over 25 years ago.

Our top highlights

simple results list

L -2 = 2 (B P {3 ' results summaries

Resilience from our diversified footprint

H1 F24 organic net soles growh by region

Hioganicret  -0.6% | +2.5%

We currently have 7 out of the top 10 The Don Julio portfolio is growing 7X Guififess deliverediits 6th consecutive
Norty core spirits innovations in Nielsen faster than the total US spiris industry. half-yearly double-digit growth
oo

Horgaic 52% -3.3%

Resilience from our diversified footprint

H1 F24 organic net sales growth by region

P
O Group Group, exLAC i &

Trading Update

Europe

T+3.4%
H1 t
Horgonicnet —-0.6% | +2.5%

decine/growth

2023 Preliminary Results - Asia Pacific

. 0,
Mosne 525, | -3.3% 453
Ie Latin America
Copyright © 2024 IDX™ Ltd. Allrights ved. idx.inc
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= odidas

: - dﬁ =
Business Performance : \
102023, all business lines cortibuted o strong growth, \
=

DASHBOARD

. Pais of shoeé produced
TN R,
adidas 311
started @ come
back. w,  millon

B
Natural Resources &
o

onr1246m 47
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Ayear of meaningful impact

¢ (%

Key highlights
2023

We love a good PDF
butisit really the
only way to report
your annual
achievements?

SMI Expanded

FTSE 100

Online
reporting
(@]
\\\\\\\\ ////////

7, N\
2N

7, N
Typical time users spend 7y 1 \\\\\\
on page
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SharePrice
London
N TOSpH1260  NASDAG 919p k016)
i 450t be pad Aug 02,2024
nds

Vodafone com

Video bary  News & vents

Powering Care

ol Capital
' Market Days

Presentation videos

Deep & trusted T

‘Digial Services & Cxpederces. \J
O velztioni Digital Services & Experienices Investor Briefin ,’I’

rm Growth & Return Algorithm with Org et Sales Growth Ahead of Market Growth and Adjusted EPS.
anic Net Sales Growth Ahead of Market Growth an
Growthin Mid-to-High Single Digits -

Targets More Than $3 Billion in Gross Productivity Savings and Approximately $500 Million in Wor king C

(]
apital Savi
Commits to 100% Natural Forest Free Ambition Across Product Portfolio
o (]
o e - I m pac

Deep & trusted customer relationships

 Kimberly-Clark

Case study videos

Leading digital services & outstanding
experiences

Kimberly-Clark 2024 Investor Day:
Powering Care

Duration | 8:02:18
Secondbrands

Introduction to
Vodafone digital services

Connecting people, places &
things for a better future

o f Alison Lewis, Powering Care,
’ Accelerating Pioneering

| Mike Hsu, Powering Care, Ouf Innovation

Next Chapter of Growth pustion| 1812

| ‘Duration| 27:32

Presentation videos

Vodafone Business | Briefing
Vodafone Technology Briefing e Deep & trusted‘ h. :
- customer relations! ip:

g
< Katy Chen, Powering Eére,e
e are
o ) | International Persona
argin Structure

| Tamera Fenske, P
| Optimizing our M

Duration| 19:52

| puration| 18:30
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impact
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¢ Sustainability

Rolls-Royce Capital
Varkels Day 2023 8

Creating a high-performing, competitive, resilient and
growing Rolls-Royce

(I

Qur strategic fra

mework

portfolio choices &
partnersh\ps

Advantaged busingsses &
strategic initiatives

Efficiency & simplification

Lower carbon & digitally
enabled businesses

Virtual Exhibition

Defence
Power Systey
ystems Small Modular Reactors

Civil Aerospace BER

About  Sustainabillty

Rolls-Royce Virtual
Exhibition: Civil
Aerospace

QU

Civil Aerospace

Improving shop visit cost

Extending time on wing

IDX™
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2024

Strategy & business model

Business areas & markets

Innovation

4y
)

".

..
s

<

»
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Navigating
strategy and
value creation

SIO0/0

of the Expanded SMI
describe their strategy

[43N/0

of FTSE100 companies
have dedicated strategy
pages

e B

Strategy is a Capital
Markets top 5 'big
picture’ content
destination

W e

Copyright © 2024 IDX™ Ltd. All rights reserved. idx.inc
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@ Sika Group

We go beyond the expected, fo a better tomorrow.

Sika's Strategy 2028

MARKET PENETRATION

ol gomhinic
INNOVATION & SUSTAINABILITY

AQuISITION Emploree sngagement ate

[CTa—
O£ & cuimine

Nestie G

INIDO

\ Fortrece

1 r——

-

tainabilty - Career
Investors SUst

oup Meda
7OLKSWAGEN GROUP o

s Modis
Careers Investor

rselues for the

ving 0

come, we ar 5
vaegy NEW AUTO - Mabilty orgenerstions 10800 P J sformation into

p srategy 5 riving Volk

ubstantialrole in
mobilty and ths substi

with
global change:

 Volkswagen Group - Shaping Mobilty or Generations

Sustained growth

Mobility Solutions

In keeping with its mission statement, "Mobility for generations

to come" the Volkswagen Group is developing mobility Avehicle fleet covering all of the many services, from vehicle.

solutions for the future, taking into account global trends and rental to car subscription and ride pooling, il ensure high
h togather labili d profitability. With these solutions, we

plan to gain market shares and generate long-term com-

Prudent capital allocation

allof s brands mobility services on one mobility platform

new mobility solutions is expected to mark Volkswagen's

Wabity Sotuions A servioss nane

= @

Mobilty Worla
Future revenue pools.

fordable, accessible -

e

Erges 0t

& -
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SIEMENS ST e bt DIAGEO

‘Taste, Nutiition & Health | Scent& Care | ourst
Products & Services  Industries  Company Jobs & Careers  press nyesto
e

challenges o our ime. Our businesses and loal orgnizations ejoy the entereneurial

Inclusive
Businesses Capitalism a o
what you

Vi structure
‘geared toward delivering ultimate value for customers,

do why
doit.

What our businesses stan “We provide beverage companies with the
constant innovation they need to stay N
Creating technology with purpose, our businesses | We believe that companies like Legal & Genef ahead of the curve.” Our WhlSkY brands

real and digital worlds unlike any other. Working tof
seamlessly, they deliver powerful, integrated soluti
our customers to transform the industries that forn
backbone of economies.

generating returns for our shareholders
making investments we know will make a diff¢

Benjamin Wemer, Cat

be purposeful inth - Connecting with today’s consumer = = I y
and immu ctio 3 nportant

than ever

what's yours?

BUCHANANS

3 g r

Digital Industries Smart Infi A |
\ Buchanan's

Aleading innovator in automation and digitaization. We consult and Connecting ene: .

1t companies ofalsizes from the discrete and process industries in

support companies of al sizes for e

thei digtal transformation. We continually expand our portfolio to include Tk ' '
ustry-specific end-to-end solutions. solutions help . : ‘ :

cutting-edge technologies and offer industry-specific end-to-e ST, : "

Digital Industries > o m = ‘ \

of SMI expanded
describe ‘what they do’,
our dedicated muli-functional customer teams : but Wi" investors

Jumers want to continually adv

with customers / : A ybr

e from across the Symris

ot advanced cience with the appreciate it?

. They draw on expe
eate solutions that combine th
best of the natural world.

Tackling the climate
Siemens H: crisis

The separately " ar farms @
e

Decoding

Mobility

Mobiity i enabling mabilty operators
b

‘worldwide to make nfrasructure inteligent, increa:

availabilfy Decoding |

e |
i Brands & business units
. .

are a Capital Markets top
< 5 'big picture’ content
b ; i . a5 g SAN g R destination

n 3 : ; ' . N = oday's beverage categories are fast- = , , = y \\\ (41
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innovationis a pave e  mevation
primary growth I A
d rlve r* : — “ Sucfess by‘ desiérl

>100,000

Seven areas of innovation

@

Cloud & Appications AL Automation

When science is inspired by nature

of SMI Expanded
companies have
dedicated innovation
pages

e —

- TOP 20

Innovation is a Capital [

Open Innovation

Markets top 10 ‘big
picture’ content
destination

W e

*NTT DATA's "Innovation Index 2023: How North American Organizations are Achieving Growth, Value, and High Performance,”
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Changing the world ?z;erzIScnence'& Artificial
through personalized "I ‘h e ligepcens vl
digital experiences. L 1 $evo utionizing i § g =

g i 'omorrow:

F Wit Wolters Kluwer Al

W i ; B : The Aletheia
ﬂ ‘ “"w | - S = Framework'

Helping buld trust i arsfcai iteligance

AlS FOR ARTIS
INTSEIGEN

Improving everyday life for
billions of people through
technology

We are a global technology
investor & operator

i

Our businesses

o o 60 00 o o

Gaining.a better understanding of diseases we want to treat = AI

home hub

As companies look to be seen in the Al arena
and explain the impact on their business, and
their impact on others, we're starting to see Al
content across corporate websites.

Customer stories.

them
Predicting what molecules 1o make next and how to make t anongingcolabaration

T . ‘ == v : From guides and insights to strategy and
existential threat: the : § |
m\p:ﬂtl(cl Al on the i

i = i = product integration explainers, the race is on
: : = . — to promote the Al advantage and
demonstrate ethical Al usage.

India is redefining wr:‘m it . I
o be g g% The emerging 7 -
means AgentOps landscape: & . . — -

conomy
) iiders' perspective
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as users switch to answer engines
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less google, bing and duckduckgo
searches every day
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LMO

Large Language Model Optimization -> Provide answers
-> Pre=chunk content
-> Double down on technical SEO

- Use public schemas

Copyright © 2024 IDX™ Ltd. All rights reserved. idx.inc [[-) &
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ESG
sign—-post
to story-telling
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= Global | Investors

LT i Sustainable il!)(fegf,gbﬁg

ESG information hub » A
ESG Investment Story o s
e

hub brings together our key
Environfental, social
& governance

social and governance (E:
appin
reports, policies and commitments, our sustainability data and performance, and mapping

@ doate ) . g
Sustainability Performance data - b :
7 e SG investor pack

o reporting standards and frameworks.

o Climate

LT ——y
[T e —
Statgy 202 pubcation and ses how
oroviding enargy fodoy whie
g heensry sysem of the fturs,

mpany pur /e believe
environme society are inextric.

attractive for investors looking for o

Environment Secial
Management systems v Safety ¥ Corporate Governance : i e emienner
Biodiversity ~  Human rights ¥ Board of Diroctors v inthe fiancial market tht o
ent can outpertorm peers
Circulor economy & waste v || Communities ¥ Executive Committes v
By fuly integ
Water ¥ Remedy & Grievance . Annual general meeting v et
Mechanisms
To create adcitonal va
Targets & i v 0 :
rgets & data environment —— o % stainabil
Diversity, equity and inclusion ., o
3 * connect,both within
* enable our custo

Trans; i
Labour standards mp:rri:: £

Supply chain ¥ Ethics & compliance v

Targets & data social v Targets & datq governance v
We create chem;
emistry for o
Sustainable future

BASF ESG Investmen Story May 2004
© Proviey

3 POF (5.7 MB)

Presentatio
Stainable Portfoli

Managemen; Sustainabijiy, Ratings

and Rankings

Analyzing our progy ts'
Nributio

ity nesds of o
' value chajng 260 2s benchmgn, Within

ko o siarey
o vy iy 1 U
am more

Polcien and stangargy
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)
I e a r n I n s -» Investor sentiment drives investment decisions.
g Your IR and Corporate website should play a role in
driving it.

-> Your digital communications play a pivotal role in
onboarding new investors.

-> A frustrating online experience is a failed online
experience.

-> There is a huge difference between the best online
communicators and those that don't.

-> To bridge the gap requires EIGSERIERE]
as much as resource and technology.

Copyright © 2024 IDX™ Ltd. All rights reserved. idx.inc [[-) &
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Thank you. Getintouch. ID_X;INCQE)

-> Contact@Ildx.Inc
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